FILED 28 Pys

1 3 2 ORIGINAL
CLERK'S OFFICE HE CEIVE

. S DISTRICT COURT
ZASTERN MICHIGAN

MAY 1 9 2004
IN THE UNITED STATES DISTRICT COURT FOR
THE EASTERN DISTRICT OF MICHIGAN CLERK'S OFFICE, DETROIT-PSG
SOUTEERN DIVISION U.S. DISTRICT COURT

UNITED STATES OF AMERICA,

04-718%¢

"ARTHUR J. TARNOW

)
)
Plaintiff, )
)

V. )

OLD KENT FINANCIAL CORPORATION MAGISTRATE JUDGEE VIRGINIA M. MOHGAN

AND OLD KENT BANK, )
through their Successors
in Interest,

Defendants,

[ e

SETTLEMENT AGREEMENT

I. INTRODUCTION

This Agreement is hereby submitted jointly by the parties to
regolve claims of the United Statez that defendants, ©0ld Kent
Financial Corporation and 0ld Eent Bank (collectively “0ld Kent” or
“the Bank”), viclated Title VIII of the Civil Rights Act of 1968
("Fair Housing Act"), as amended by the Fair Housing Amendments Act
of 1988, 42 U.5.C. §§ 3601-3612, and the Egual Credit Opportunity
Act ("ECOA"), 15 U.5.C. §§ 1691-1691f, by discriminating on the
basis of race in the marketing, solicitation and extension of
credit for business and residential real estate-related loans. The
United Statesz allegez that the Bank denied equal credit opportunity

to persons and businesses in predominately African-American



neighborhoods in the City of Detroit, primarily by avoiding and

declining to provide loan services based upon the racial identity
of the geographic¢ area they were located in, a practice commonly
referred to as redlining.

The United States began thisz investigation into the
lending practices of the Bank in Fehruary 2000. Fifth Thixd
Bancorp (“"Fifth Third”) acquired 014 Kent Financial Corporation
through an acquisition approved by the Federal Reserve Board on
March 12, 2001. As a result of this acquisition, Fifth Third
merged Old Kent Bank inteo Fifth Third Bank (Michigan), a merger
approved by the Federal Reserve Beard on May 14, 2001, Fifth Third
and Fifth Third Bank (Michigan) are successors in interest to all
asgets and liabilities of 0ld Kent Financial Corporation and 014
Kent Bank.

The Bank denies that it engaged in race digerimination in ita
marketing, solicitation or extension of credit, or that any act or
omission on its part as alleged in the United States’ Complaint or
this Agreement violated the FHA or the ECOA. Nevertheless, because
the Bank’'s successors in interest share the United States’ interest
in providing for the c¢redit needs of all businesses and individuals
in the City of Detroit, they veluntarily consent to the entry of
this Agreement. Moreover, through the agreements articulated in
this Agreement, Fifth Third affirms its commitment to be an

industry leader in lending in the City of Detroit,



There has been no factual finding or adjudication with respect

to any matter alleged by the United States. Accordingly, the entry
of this Agreement is not, and is not to be considered, an admission
or finding of any violation of the FHA or the ECOA by the Bank.
Rather, the parties have entered into this Agreement to
expeditiously and voluntarily resolve the claims asserted by the
United States in order to avoid the risks and burdens of
litigation.

II. SUMMARY OF THE UNITED STATES' ALLEGATTONS

Prior to its acquisition by Fifth Third, 0ld Kent Financial
Corporation was a bank holding company, which was incorporated
under the laws of Michigan in 1984, and was headquartered in Grand
Rapids, Michigan. 0ld Kent Bank, which was established in 1853,
was also incorporated under the laws of Michigan and headquartered
in Grand Rapids. 01d Kent Bank was a wholly owned subsidiary and
principal asset of 0l1d Kent Financial Corporation at the time that
0ld Kent Financial Corporation was acquired by Fifth Third. As of
December 31, 2000, 0ld Kent Financial Corporation estimated its
total assete at %23.9 billion, with 0ld Kent Bank maintaining an
asgtimated $23.5 billion of those agssets.

Prior to 1995, 014 Kent Financial Corporation maintained a
corporate structure that included numerous subsidiary banks,
including 0l1d Kent Bank. In 1995, 0ld Kent Financial Corporation

congolidated its psubsmidiary banks into a single bank, 01d Kent




Bank, which operated out of Grand Rapide, Michigan. Since 0ld Kent

Bank first began operation in the Detroit MSA, i1t expanded its
business, including extending credit for small businesgs loans and
residential real estate-related tramsactions to substantial
portions.of the Detroit MSA. The United States alleges that 0l1d
Kent Bank, in the course of this expansion, engaged in a race-based
pattern of locating or acqguiring new offices, and that it located
or acquired new branches and other offices to serve the residential
lending and credit needs of predominately white areas, and not
those of predominately African American neighborhoods in the City
of Detroit.

The United States alleges that as of January 1996, 0Old Kent
Bank operated at least 18 branches in the Detroit MSA and that not
one of these branches was located in the City of Detroit. The
United States contends that as of March 2000, 01d Kent Rank had
expanded its business presence in the Detroit MSA to include a
branch network of at least 53 branches, located in every county of
the Detroit MSA. The United States alleges, however, that by March
of 2000, 0l1ld Kent Bank still did not have a single branch in the
City of Detroit, where the population is more than 81% African
American.

The Detroit MSA containe the six southeast Michigan counties
of Wayne, Oakland, Macomb, Lapeer, St. Clalr and Monroe. In the

most recent U.S. Census Residential Segregation Index, the Detroit



MSA is identified as one of the two most racially segregated MSAs

in the United States. While the African American population of the
City of Detroit is over 81%, the African American population of the
entire Detroit MSA is approximately 23%, with the majority of non-
African American residents residing in the suburban areas
surrounding the City of Detroit.

The United States alleges that 01d Kent Bank excluded the City
of Detroit from its assessment area under the Community
Reinvestment Act (“CRA*), 12 U.S8.C. §§ 2901-29%06. Pursuant to the
CRA and its implementing regulation promulgated by the Federal
Reserve Board, 12 C.F.R. § 228.41(e), & bank's agsegsment area must
consist only of whole geographies, may not reflect illegal
discrimination, and may not arbitrarily exclude low or moderate
income geographies, taking into account the institution’s size and
finanecial condition. The United States alleges that instead of
defining its assessment area in accordance with this regulation,
0l1d Kent Bank excluded the City of Detroit, located in the heart of
Wayne County, from its lending area and therefore excluded most of
the majority African American neighborhoods in the Detroit MSA.

The United States contends that from at least 1996 through
2000, 01d Kent Bank solicited and funded very few small business or
residential real estate related loan applicationg from residents of
the City of Detroit. The United States alleges that during this

game time period, 0ld Kent Bank personnel did not solicit



applications from applicants in the City of Detroit to the same

degree as from other census tracts in the Detroit MSA.

The United States undertook an analysis of the gecgraphic
distribution of the loan originations funded by 01d Kent Bank. The
United States contends that this analysis showed that Old Kent Bank
served the credit needs of the predominately white neighborhoods of
the Detroit MSA to a significantly greater extent than it served
the credit needs of predominately African American neighborhoods.
Specifically, the United States alleges that between 1996 and 2000,
01d Kent Bank originated 15,423 small business, home improvement,
and home refinance loans in the Detreoit MSA and that only 335, or
2.2% of such loans were made in majority African American census
tracts.

The U.S. Census reports that in the City of Detroit, over
11,000 ({(approximately 43%) of the more than 26,000 business are
owned by African Americans. The 1997 Economic Census also reports
that the African American firms in the Detroit MSA generate over
43,5 billion in revenue. Yet, the United States alleges, of the
1,496 small business loans generated by 0ld Kent Bank in 1998, only
20, or 1.3%, were originated in majority African American c¢ensus
tracts. The United States acknowledges that after the announcement
of this investigation in March 2000, 0ld Kent Bank engaged in a
concerted effort to improve upon this performance. The United

States alleges, however, that by the end of 2000, of the 1,877



small business loans generated by 0ld Kent Bank that year, only 87,

or 4.4%, were originated in majority African American census
tracts. The United States contends that during this same time
period many banke and other lenders issued loans to persons or
businesges residing in the City of Detroit.

The United States contends that the totality of the Bank’'s
policies and practices constitute the unlawful redlining of the
City of Detroit because of its racial composition. The United
States alleges that these poligies and practices have denied an
equal opportunity to residents of these predominately African
American neighborhoods, based upon the racial compositicon of these
areag, to obtain small business and residential real estate-related
financing, in vieclation of both the FHA and the ECOA.

IIT. SUMMARY OF OLD XKENT’S RESPONSE

01ld Kent through its successors in interest denies the United
States’ allegations and maintains that at all times it conducted
its lending in compliance with the letter and spirit of the fair
lending laws and in a non-diszcriminatory manner.

0ld Kent acknowledges that it did not have a subsgtantial
banking center presence in the City of Detroit. However, 0ld Kent
contends that it was a relatively small and new market entrant in
the Bastern Michigan market, having gradually expanded from its
Western Michigan base. 0©0ld Kent asserts that the cost of entering

a new market through the construction of new bank branches is wvery



high, and, therefore that 0ld Kent grew principally by acquiring a

number of smaller community banks, which had branches outside of
the City of Detroit. 0ld Kent contends that bank lending in the
City of Detroit is dominated by a few large banks who were not
suitable acquisition targets for 0ld Kent.?

0ld Kent asserts that because it did not have a significant
banking center presence in the City of Detroit, it was difficuilt
for it to generate a significant volume of small business lending,
particularly because small businesses frequently seek to obtain
loans from banks with which they maintain deposit relationships.
0ld Kent asserts that, nonetheless, 0ld Kent‘'s loan officers
aggressively attempted to develop business from small businesses in
the City of Detroit and in majority African American census tracts,
and that the Bank was enjoying growing success in that regard.

01d Kent does not acknowledge that, as an crganization, its
record of residential lending in predominately African American
areas within the City of Detroit was in any way deficient. 01ld
Kent asserts that the lending activity of its wholly-owned mortgage
lending subsidiary, 0ld Kent Mortgage Company, should have been
taken into account in the United States’ analysis. 01d Kent

asgerts that 0ld Kent Mortgage Company, which 014 Kent contends

'0ld Kent asserts that its Assessment Areas were determined
in a fair and objective manner, by drawing circles of fixed
radius around its branch locations and including all census
tracts within those circles.



accounted for nearly 80 percent of 0l1d Kent Financial Corporation’'s
lending in the City of Detroit, was a predominately “prime” lender,
making available particularly favorable credit products, including
FHA and VA 1leans, throughout the City of Detroit. 0l1d Kent
contends that one of 0ld Kent Mortgage Company’s three origination
offices was located in a majority African American census tract in
the City of Detroit. 0ld Kent contends that this origination
office made a substantial number of loans within the surrounding
community.

In sum, 0ld Kent asserts that it aggressively sought out
business throughout the Detroit MSA.

IV. PROACTIVE LENDING INITIATIVES BY FIFTH THIRD

The United States recognizes that 0ld Kent and now Fifth Third
have undertaken initiatives to help meet the c¢redit needs of the
residents in majority African American neighborhoods in the Detroit
MSA. In 2000, after receiving notice of this investigatiom, ©0ld
Kent opened two branches in majority-African American tracts in the
Cities of Pontiac and Detroit. Fifth Third toock additional
initiatives upon acquiring 01d Kent, which resulted in an increace
in its proportion of small business lending in the City of Detroit.

For example, in 2001, Fifth Third chose Southfield, Michigan,
for its Eastern Michigan headguarters. Southfield is near the
Detroit MSA population center, and the office is located in a

majority African American censue tract, Also, since the 0ld Kent




acguisition, Fifth Third:

Has formed a Detroit Business Development Group Team to
focus on the extension of small business credit in the
Detroit area. This team includes one team lead, who was
promoted in November 2002 and three additional business
banking lenders who were hired since December 2002,
Fifth Third will relocate the team from Southfield to the

City of Detroit by no later than December 31, 2004.

Has advertised in African American targeted media such as

the Michigan Chronicle.

Has acted as the co-chair of the With Ownership Wealth
minority homeownership program in Michigan's 13 and 14
congressional districts, which encompass the City of

Detroit.

Has been one of three lenders in the City of Detroit
partnering with the Detroit Housing Commisszion to provide

financing te low and moderate-income families,

Has been a partner with the Booker T. Washington Business

Association in promoting a gmall business micro-loan

10



program in the Detroit MSa.

The United States supports Fifth Third's efforts to promote
fair lending in the Detroit MSA and agrees that these initial
efforts represent positive steps to address issues which are the
subject of the United States' complaint. These actions are hereby
incorporated by reference in the marketing and outreach plan

described below,

V. MARKETING, QUTREACH, AND NONDISCRIMIMNATION

A. Nondiscrimination

Fifth Third, as successor in interest to 014 Kent Financial
Corporation and ©ld Kent Bank, including all of its officers,
employees, adgents, representatives, assignees and successore in
interest, and all of those in active concert or participation with
any of them, will conduct its lending in the Detreoit MSA in
compliance with fair lending laws and will not engage in any act or
practice which discriminates on the basis of race or color in any
aspect of its small business lending or residential real estate-
related transactions, in violation of the Fair Housing Act, 42
U.5.C. 8§ 3604 and 3605, and in any aspect of a credit transaction,
in vioclation of the Equal Credit Opportunity Act, 15 U.S.C. §
1691 (a) (1) .

Fifth Third shall adopt the marketing and cutreach plan set

11




forth below in this Settlement Agreement to ensure that ite
marketing and eclicitation of, and proceszsing of applications for,
all forms of financing it offers in the City of Detroit provides
all persons with an equal opportunity to apply for and obtain
credit, regardless of race or color,

B. Marketing and Qutreach Program

Under this Agreement, Fifth Third shall implement a marketing

and outreach program designed to improve its performance in meeting
the residential and small business lending needs of residents of
the majority-African American City of Detroit. Fifth Third shall
use its sound business judgment and best efforts to ensure that its
residential and small business loan products are marketed and made

available in predominately African American census tracts in the

City of Detroit to the same extent that they are marketed and made
available in the non-majority African American census tracts within
its assessment areé.

Nothing in this Agreement requires Fifth Third to make any
loan that is inconsistent with appropriate underwriting standards,
Rather, this Agreement requires these actions as a remedy for
alleged past disérimination by 01d Kent and is meant to ensure that
persons throughout the Detroit MSA will have an equal opportunity
to access and obtain c¢redit, without regard to the racial
composition of the area in which they reside or their business or

property is located.
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The parties agree to confer annually during the term of this
Agreement to evaluate Fifth Third’s progress in accomplishing the
actions set forth below. Fifth Third retains the discretion to
take any other actions which it believes are appropriate to achieve
these goals without the prior approval of the United States or this
Court, except as specifically limited in this Agreement. All
provisions in this Agreement are to be implemented in a manner
consistent with the safety and soundness of Fifth Thizrd.

Fifth Third’s initial plan for achieving its goals is set
forth as follows:

1. Additional Branch Locations

Fifth Third shall open three new branches in the City of
Detroit during the three year term of this Agreement, subject to
obtaining the necessary permits and approvals from local government
and the Federal Reserve Board. The location for the first of these
branches has been determined and is in the core of the City of
Detroit, Fifth Third shall pfesent its evaluation of and
pPreliminary proposal for the second and third new branches to the
United States for its review within six months of the entry of this
Agreement. Fifth Third shall inform the United States in advance
of the precise location of any further new branch offices in the
City of Detroit during the term of this Aqreement. Fifth Third
ghall exercise its best efforts to open the first new branch within

calendar year 2004.

13




2, Staffing and Training

Ag noted at page 10, Fifth Third has hired three additional

business lending originators whose job respongibilities are to
focus on solicitations and originations of small business lending
in the City of Detroit. Fifth Third shall maintain these positions
throughout the term of this Decree and shall zxelocate these
positions from Southfield to the City of Detroit by no later than
December 31, 2004.

Fifth Third shall provide periodic training to all of its
employees and agents with significant invelvement in small business
and residential real estate-related lending in the Detroit MSA to
ensure that their activities are conducted in a non-discriminatory
manner. This training shall encompass their fair lending
obligations under the FHA, the ECOA, the CRA and this Agreement.
Such training shall take place on at least an annual basis, and may
be accomplished by lectures, staff meetings, video tapes,
regulatory updates, outside speakers or other means. In addition,
within 90 days of the entry of this Agreement, Fifth Third shall
also provide training for all such employees and agents on the

applicable provisions of this Agreement.

3. Advertising and Outreach

Fifth Third shall undertake an advertising program
specifically targeted to generate significant additional

applications for residential real estate-related credit from

14



gqualified residents and small business loan applications from
businesses in the City of Detroit. This advertising program shall
include, but is not 1limited to, print media, radic spots and
promotional materials.

Fifth Third shall remain free to determine the size, content,
frequency and placement of each of these forms of advertisement.
However, all of Fifth Third’s print advertising shall continue to
contain an equal housing opportunity logo, or equal opportunity
loego, slogan or gtatement as described in the United States
Department of Housing and Urban Development’s fair housing
advertising guidelines formerly published at 24 C.F.R. Part 109,
attached hereto as Exhibit &A. Fifth Third shall follow the
guidelines of Tables I and IT of Appendix I in selecting
appropriate type size and other standards for advertising. All of
Fifth Third’'s radio and television advertisements shall include the
audible statement “Equal Opportunity Lender”. Alternatively, if a
Fifth Third television commercial includes a written statement
appearing on the screen, the nondiscrimination statement may also
be so displayed, provided that it appears on the screen as long as
any other written statement appears.

4. Consumer Educatien

The parties acknowledge that financially educated consumers

are an essential component of any sustained increase in Fifth

Third's ability to achieve its goals of increased real estate-
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related and small business lending in majority African American
areas of the City of Detroit. To help identify and develop
qualified loan applicants from the City of Detroit, Fifth Third
shall fund c¢redit counseling, financial 1literacy, business
planning, and other related educational programs targeted at the
residents and small businessesg of those areas. During the term of
this Agreement, the Bank shall invest a minimum of %100,000 to
implement a comprehensive home-buyer education and counseling
program. The Bank shall also invest a minimum of $100,000 during
the term of this Agreement to implement a small business planning
and education program targeted to residents and small businesses in
the City of Detroit. The consumer education required under this
section may, in the Bank's discretion, be provided directly by the
Bank and/or through a third party.

VI. SATISFACTION OF THE UNITED STATES’ CLAIMS FOR MONETARY RELIEN

In addition to the monetary commitments detailed above, Fifth
Third shall invest $3 million over the three year term of this
Agreement in the special financing program described below. This
investment ghall invelve funding a special financing program in at
least the amounts of $800,000 in the first year of this Agreement,
$1 million in the second year and $1.2 million in the third vear,
Fifth Third may elect to accelerate its investment in the special
financing program during the first two years of this Agreement,

provided that it contributes at least $3 million over a three year
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period. This investment, when combined with those other financial
commitments discussed above, shall satisfy fully the claimg of the
United States for damages and other monetary relief in this case.

Through this special financing program, Fifth Third shall
offer residents and businesses of the City of Detroit loan products
at interest rates and/or terms that are more advantageous to the
applicant than would normally be provided. Fifth Third shall
thereby subsidize each such transaction by one or more of the
following means: an interegt rate below that which Fifth Third
would normally charge, down payment or closing cost grante or
assistance, or other financial aid.

Fifth Third retains the discretion whether to subsidize a
particular transaction or to offer any one or more, or all, of
these forms of financial assistance to gualified applicants on an
individual basis as it deems appropriate under the circumstances of
a particular applicant. However, Fifth Third shall exercise its
discretion in a manner which maximizes the likelihood that it will
originate a loan te¢ a qualified applicant, consistent with
applicable underwriting guidelines and safety and soundness
standards. Fifth Third shall direct at least two-thirds of each
year's 1loan pgubsidies towards small business loans and the
remaining subsidy amount towards real estate-related lending. With
respect to the small business loan subsidy program, the loan

subsidies shall be capped at 2% of the loan amount, or $5,000 per
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loan, whichever is greater. For purposes of the Order the

definition of “small business loan” is defined in accordance with
the CRA regulation, 12 C.F.R. 228.12(u).

If for any reason Fifth Third fails to meet the above-
described minimum investments in any year, the remaining funds
shall be applied to the loan subsidy program for the subsequent
year to ensure that a total of $3 million is allocated over the
three-year duration of this Agreement, and that at least two-thirds
of the loan subsidy 1s directed towards small businesz loans.

No provision of this Agreement, including the loan subsidy
program, requires Fifth Third to make any unsafe or unsound loamn.
During the life of this Agreement, Fifth Third shall assess the
effectiveneas of this program in achieving its remedial goal and,
in its discretion, may recommend to the United States changes to
increase its remedial effectiveness.

VIII. EVALUATING AND MONITORING COMPLIANCE

For the duration of this Agreement, Fifth Third shall retain

all records relating to its obligations thereunder, including its
residential real estate-related lending, small business lending,
advertising, outreach, branching, special programs and other
compliance activities as set forth herein. The United States shall
have the right to review and copy such records upon request. This
Agreement shall not be interpreted to require Fifth Third to

deviate from its ordinary document retention procedures with
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respect to its business activities in areas other than those
related to its obligations under the Agreement.

Fifth Third shall annually provide to counsel for the United
States the data it submits to the Federal Financial Inestitutions
Examination Council (“FFIEC”) pursuant to the Home Mortgage
Disclosure Act. The data shall be provided in the same format in
which it is presented to the FFIEC within thirty days of its
submission to the FFIEC each year for the duration of this
Adreement.

In addition to the submission of any plans and reports
specified above in this Agreement, Fifth Third shall make three
.annual reports to the United States on its progress fulfilling the
goals of this Agreement. Each such report shall provide a complete
account of Fifth Third’s efforts to comply with each requirement of
this Agreement during the previous vear, an objective assessment of
the extent to which each quantifiable obligation was met, an
explanation of why any particular component fell short of meeting
its goal for that year, and any recommendations for additional
actions to achieve the remedial goals of this Agreement. Fifth
Third shall submit these reports within 90 days of the one-year,
tLwo-year and three-year anniversary dates of the effective date of
this Agreement, In addition, Fifth Third shall attach to the
annual reports representative copies of advertising and marketing

materials distributed in the City of Detroit.
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TX. ADMINISTRATION

This Agreement shall be binding on Fifth Third, and any of its
officers, employees, agents, representatives, assignees,
subgidiaries and successors in interest.

This Agreement shall terminate in three months after the
submission of Fifth Third‘s third annual report to the United
States, with no further motion required by the parties. It shall
only be extended upon written agreement of the parties or, upon
motion of the United States to the Court, for good cause shown.

This Agreement may be modified at any time, upon approval of
the Court, by written agreement of Fifth Third and the United
States. The parties recognize that there may be changes in
relevant and material factual ¢ircumstances during the term of this
Agreement which may affect the accomplishment of its goals. The
parties agree to work cooperatively to discuss any proposed
modifications to this Agreement which one or the other reagonably
believes will enhance the achilevement of its goals.

In the event that any disputes arise concerning the
interpretation of or compliance with the terms of this Agreement,
the parties shall endeavor in good faith to resolve any such
dispute between themselves before bringing it to this Court for
resolution. The United States agrees that if it reasonably believes
that Fifth Third has violated any provision of this Agreement, it

shall provide Fifth Third with written notice thereof and give it
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In the efent that any disputes arise concerning the
interpretation of or compliance with the terms of this Agreement,
the parties shall cndeavor in good faith to resolve any such
dispute between themselves before bringing it to this Court for
resolution. The United States agrees that if it reasaﬁably-balieves
that Fifth Third has violated any provision of this Agreement, it
shall provide Fifth Third with written notice thereof and give it
30 days to resolve the alleged violation before presenting the
matter to the Court.

Fifth Third's compliance with the terms of this Agreement
shall fully and finally resolve all claims of the United States
relating to 0ld Kent's alleged violation of the fair lending laws
by means of redlining on the basis of race or color, including all

claims for equitable and monetary damages and penalties.

.- (Z-(:L |
SO ORDERED, this day of , 2004,

¢ s e

UNT TEWSTATETS DISTRICT JUDGE
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The undersigned hereby apply for and consent to the entry of this
Agreement;:

For Old Kent Financial
Corporatiao

ﬁxﬁéndler

Raman

Andk@EJL
Anand 3.
Skadden, Arps,
and Flom, LLP
1440 New York Avenue, N.W.

Washington, D.C. 20005-2111
Tel: (202) 371-7000

Fax: (Z202) 393-576&0

Rodney D\ Martin
Warner MNéorcross & Judd LLP

111 Lyon SBtreet, N.W.

Grand Rapids, MI 49503-2487
Tel: (8l6) 752-2000

Fax: (616) 752-2:00

Slate, Meagher
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For the United States

E., ALEXANDER ACOZTA
Asst. Attorney General

Civil REights Division

Steven H. Rosenbaum, Chief
Timothy J. Moran, Deputy Chief
Valerie R. O'Brian, Attorney

Housing and Civil Enforcement
Section - NWB

Civil Rights Division

U.5. Department of Justice
950 Pennsylvania Avenue,
Washingten, D.C. 20530
Tel: (202) 514-3510

Fax: (202)514-111¢

N.W:

JEFFREY G, COLLING
ited States
= ?f“.. ]

Judith E.
Assistant United States Atty.

Levy

211 West Fort Street, S5te 2001
Detroit, Michigan 48226

Tel: (313)226-%770

Fax: (313)226-4£09






§ 108.50

B 10850 Sanctions

Applcants falllng to comply with
the requirements of these regulations,
the AFAM regulations, or an AFHM
plan will! make themselves Hable Lo
sanctions muthorized by law, regula:
tions, sgreements, rules, of policles
goverring the program pursuant lo
which the application was made, in-
cluding, but not limited to, denial of
further participation n Departmental
progrems and refermal to the Depart-
ment of Justice for sult by the Unlled
- Slates for Injunctive or ather appro-
printe relief.

FARY 10%—FAIR HOUSING
ADYERTISING

Bec.

109.5 Folley.

109.10 Purposse.

10815 Deflnitions.

109.14 EBcope.

10020 Use of words, phrases, senlences,

and visual sids.
109.2% Belective use of sdvertlsing medla o1
content.
109.30 Falr houslng policy and practices.
ArrFENTix
Avraorrrr; Tite VIII, Civil Rights Act of
188 (42U 5.C. 3000 el 2eg.).
Bovxer. 45 FR 57105, Aug. 28, 1860, unleac
othervise noted.

21095 Policy.

It 15 the policy of the United States
to provide, within constitutional limi-
tations, for fair housing throughout
the Unlted States. The provisions of
Title VIII of the Clvil Rights Act of
1968 (42 U.S.C. 380! el 3=q.) meke {t
unlawf{ul to discriminate In the sale,
rental, and flnancing of houslng, and
In the provision of brokerpge services
on aceount of race, color, religion, sex
or natlonal origin, Section 804¢c) of
Title VIII of the Civil Rights Act of
1988, 42 U.EC. 3604(c), ms amended,
makes |t unlawful to make, print, or
publlsh, or cause o be rmade, printed,
or published any notice, statement, or
advertlsernent, with respect to the sale
or rental of a dwelling, that indicates
any preference, lirnitation, or discrimi-
nation based on race, colar, religion,
sex 0r national erigin, or an intention
to make such preference, llmilation or
discrirnination.

Title 24—Housing end Urban Davalopment

$109.10  Furpowe.

- The purpose of these regulations s
to assist all sdvertising medin, adver.
tising agencies and all other persons
who uwse advertising 1o make, print, or
publish or cause Lo be made. printed,
of published any advertisement with
respect to the sale, rental, or financing
of a dwelling, In compliahce with the
requirements of Title VIII. These reg-
ulations also describe the matters this
Department will review in evaluating
compliance with Title VIII in connec-
tion with Investigations of complaints
glleging discriminatory houslng prac-
tices {rvolving sdvertising,

§109.15 Definitions.

(a) "Secretary” means the Secretary
of Housing and Urban Developrent.

(b} “Assistant SBecretary” peans the
Assistant Secretary for Pair Housihg
and Equal Opportunlty.

{c} “"Dwelllng” means any bullding,
structure, or portion thereof which is
occupled as, or deslgned or intended
for pocupancey as, a residence by one or
more families, and any vacant land
which is offered for sale or lease for
the construction or Iocatlon thereon
of any such building, structure, or por-
tion thereof.

(d) “Family" includes s gingle indl-
vidual.

(e) "Person” Includes one or more in-
dividunals, corporstions, partnerships.
associations, labor organizations, legal
representatives, mutual pompanies.
joint-stock compandes, trusts, unlncor-
porated  organizations, trustees In
bankruptcy, recelvers, and flductaries.

() “To rent” includes to lease, Lo
sublease, to let pnd otherwise to grant
for & conslderation the right to occupy
premises not owned by the occupant.

(g) “DMacriminatory housing- prac
tue" means an act that s unlawful
under sections 804, 805, or AQG of Title
VIII of the Civi]l Righis Act of 1868,

F109.16 Scope.

(a) Genertd This part describes the
matters the Assistant Secretsry wil
review in evaluating compliance with
Title VIII in connection with investh
gitlons of complaints alleging dis-
criminatory houeing practices involv-
ing advertising. Use of these crileria
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will be considered by the A
Secretary in making determina
resolve complaints alleging disc
tion in advertising.

(1) Advertiving media This p
vides criterin for use by adwv
media In determining whet!
aceept and publish advertising
ing anles or rental transactions.
these criteria will be considered
Assistpnt Secretary In making
minations to resplve complalpt
ing discrimination in advertising

(2) Perzong plocing adverfise
A fallure by persons placing ad
mehts to comply with the provis
this part when found in ¢om
with the Investigation of a con
Alleging the making or use of di
natory adverlisements will be
for concluding that 8 violation
tlon BO4 has pocurred,

(b)Y Affirmative adverfining |
Nothlng in thir pa-t shall be con
to restrict mdvertising ¢fforts de
to attract persons to dwelling
would not ordinarily be eapec
&pply when such efforis are pu
to an affirmative marketing pr
tr undertaken to remedy the eff
prior discriminetion in  conn
with th: sdverlising or market!
dwellings,

EI09.720 Use of words, phranes, se1
and visual wide

The tollowing words., phrases
bols, and {orms typify those
often used in residential resl exst
verilsing to convey elther ov
tacit discriminatory intent, The
Ehould, therefore, be avolded In
to  eliminate their diserimb
effect. In considering & com
under Titie VIII, the Assistant
tary will nermally consider the
these and comparable words, @t
8ymbels, and forms to {ndicale &
ble vicletion of the Title and to
Hsh » need for seeking resolut
the complaint, if it 5 spparent
the context of the usage that di
nation within the meaning of th
5 llkely Lo result.

(a) Words desycriptive of du
landiord, and tenani While T
home, Colored home, Jewish
Hispanic restdence. :



-all advertising media, adver.
agencies and 811 other persons
se pdvertising to make, print, or
h or cause o be made, printeq,
bUshed any advertisement with
1 to the sale, rental, or financing
Iwelling. In compliahce with the
erpents of Title VIIIL. These reg.
Qe also describe the roatlers this
tment will review in evaluating
iance with Title VIII in COnnes-
dth investigations of complaints
£ discriminalory housing pree.
avalving advertising. .

i Definitions.

Eecretary” means the Secretary
ising and Urban Development
‘Arsistant Secretary” meansg the
unit SecretRry for Fair Housing
lual Oppertunity.

‘Drwelling” means any building,
Ire, or pertion thereof which iy
ed a5, or deslgned or intended
Upancy as, & residence by one or
families, and eny vacant land
le affered for sale or lease for
bstruction or location thereon
such buliding, structure, or por-
etreof.

Family" includes a single Indi-

Person’ Includes one or more in.
uE, ecorporations, partnerships,
tions. labor organizations, legnl
mtatives, mutusl compantes,
£k companies, trusts, unincor.
1 organizations, trustees |n
ptey, recelvers, and fduclaries,
To rent” includes to lemse, to
£, lo let and otherwise to grant’
malderstion the right to oCoupy
% niol owned by the ocoupant.
‘Diseriminatory housing prae-
1eATE AN act that s unlewfyj
ections 804 BOS, or BO6 of Title
the Clvl Rights Act of 1988,

Scope.
eneral This part describes the
i the Asslstant Secretary wilt
in evaluating compliance with
01 In connection with (nvest)-
of complaints alleging dis

tory housing practices involy. .

ertlsing. Use of these ¢riteria
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will be considered by the Assistant
Secretary In making determinations 1o
resolve complaints alleging discrimina-
tion In advertising, ‘
(1) Advertiving media. This part pro-
vides criteHs for use by advertising
media in deterraining whether to
accept and publish advertising regard.
lng sales or rental transactions. Use of
these criteria will be considered by the
Axglstant Secretary In mpking dete-.

minatlons to resolve complaints alleg-

Ing diecrimination tn ndvertising,

(2) Person: placing advertissments.
A fallure by persons placing adver tise.
ments Lo combly with the proviclons in
thie part when found In eonnection
with the investigation of a complaint
alleging the making or use of discrimi-
natory advertisements wil] be & basis
for econcluding that a viclation of sec-
tior 804 has occurred. :

(b) Affirmalive advertising efforts
Nothing in this part shall be construed
Lo restrict adveriising elforts designed
to atiract persons to dwelllngs who
would not ordinarily be expected to
apply when such efforts are pursuant
to an affirmative marketing Program
er undertaken to remedy the effects of
prior discrimination In connhection
with the advertising or marketing of
dwellings,

810820 Use of words, phrases, sentence,
and visual aidy,

The following words, phrases, svm-
bols, &nd forms typify those most
often used In residentlal real eatate nd-
vertising to convey elther overt or
tacit discriminatary Intent. Their use
should, therefore, be avolded in order
ta  ellminate their diseriminatory
effect. In considering a compleint
under Title VII], the Assiztant Secre.
tary will portoaily consider the use of
these and comparable words, phrases,
symbols, and forms to Indicate g poas]-
ble vielatlon of the Title and to estab.
lish & need for seeklng resojutlon of
the complaint, if 1t is ipparent from
the context of the usage that diserimi.
nation within the meaning of the Title
ie likely Lo resuit.

tn) Words deseriplive of dwelling,
landiord, and tenonti White private
home, Celored home, Jewish home,
Hispanie resjidence,

F1o9.20

(b) Words indicatipe of race, color,
religion, sexr or nafional origin,

(1) Race—Negro, Black, Caucasian,
Oriental, Amercan Indian,

(2} Color—-White, Black, Colored.

(1) Religion—Protestant, Christian,
Catholie, Jew.

(4) National origin—Mexican Ameri.
can, Puerts Rican, Prilippine, Polish,
Hungarinn, Irish, Italian. Chicano, Af.
Flecan, Hispanie, Chinese, Indian,
Latino.

{3) Fer—the exclusive use pf words
In adverticements including thoge in.
volving the rental of separate units in
A slngle or toult]-famity dwelling stat-
ing or tending to imply that the hous-
ing belng advertized ts available Lo per.
kons of only one sex and not the other,
excepl where the sharing of Uving
areas 18 Involved. Nothing in this gee.
tionn Bhall restrict advertisements of
dwellings used exclusively for dormito-
Iy facilities by educetional Inatiti-
tions.

(&) Cateh words—Words such A5 Te-

‘st.r‘lc:t.ed, ghetto, and dizadvanteged

thould be avolded. Algo. words and
phrases used in a discriminatory con-
text should be avolded, e.g., “private’,
“integrated”, “traditional”, “board ap-
proval” or “membership approval',

(c) Symbolr or logotypes, Symbois or

logotypee which irnply or BURESSt race,

color, religlon, sex, or nationsi origin.

(d) Collequializms. Words or phrases
used regionally or locally which Imply
Or suggest race, color, religion, rex, or
national oHgin.

(&) Directions to real eaiate Jor zale
or rent (uxe of maps or written in-
Hructiory), DMrections can imply a dis-
eriminatory preference, limitation, or
exclusion. For example, references Lo
real estate location made In terms of
raclal or national origin significant
landmerks, such as an existing black
development tafgmial to blacke) or an
existing development known for Ita {n-
tlusion of minorities (aignal W whites)
ahould not be used. Specific directions
which make reference to a racial or
hations]l origin significant ares mAy
indlcate » preference and should oot
be used. References to m syrnagogue,
congregation or parleh may also indi-
cate B relliglous preference and ahould
not be used.
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{fy Arec (locelion) descripfion.
Names of {fecilities which cater to =
particular racial, national origin or re-
liglous group such as country club pr
private school deslgnatlons, or names
of facilities which are used exclusively
by one zex, should not be used Lo de-
seribe ah area.

£ 10925 Selective use of advertiaing media
or conlent,

The selective usr of advertising
media or content when partienlar com-
binallons thereof are psed excluslvely
with respect to varous housing devel-
oproents or eltes can lesd to discrimi-
natory results shd mey Indicate g vio-
lation of Title V11, For example, the
use pf English language media alone
or the execlusive use of media calering
to the mejorty population {n an Rrea,
when, In such aren, there are also
available non-English langpuage or
pther minority media. may have dis-
c¢riminatory {mpact. Similarly, the se-
lective use 0f human models in sdver-
tisements may have discriminatory
Impact. The following are additional

" examples of the selective use of adver-
tising which may be discriminatory:

() Selective geopraphic aduvertise-
menls. Such selective use may tnvolve
the strategic placement of blllboards:
brochure advertisements distributed
within & limited geographic area by
hand or {n the mail; advertising in par-
ticular geographlc coverage editlons of
major metropolitan newspapers ar in
newspapers of limited circulation
which are malnly advertising vehirles
for reaching a particular segment of
the community. or displays or &n-
nouncements available ohly In selected
aales offices.

(b) Selective wae of equal opporiuni-
{¥ slogan or logo. When placlng sdver-
tisements, such selective use may in-
volve placing the equal houslng oppor-
tunity slogen or logo In advertising
reaching some geographlc arems, but
not others, or with respect to some
proaperties but not others,

{€) Felective wae of Auman models
vhen conducting an advertising cam-
porpn. Selective sdvertising may In-
valve an advertising campalgn using
humen models primarily in media that
caler to one racial or natiohal origln
segment of the population without a

Title 24—Housing ond Urban Devalepmant

complementary wdverticing CAMpPRign
that is directed at other groups, An-
other example mey involve use of ra-
cially mixed models by a developer to
advertise one development and not
others. Simnilar care must be exercised
Ity sdvertising in publications or ather
media directed st one particular gex.
Such selective advertising may involve
the use of human models of members
of only one sex in displays, photo-
graphs or drawings to Indicate prefer
ences for one seX or the other.

B109.30 Fair housing policy and practices.

In the investigation of complaints,
the Assistant Secretary will cohsider
the implementation of falr housing
policies and practices previded in this
section as evidence of compliance with
the prohibitions against diserimlna-
tion In advertlsing under Title VIII.

(e} Usz of Equal Housing Opportuni-
ty logofype, stalement, or slopan Al
advertising of resldential real estate
for sale, rent, or [inancing should con-
Llain &n equad housing opportunity log-
olype, statement, or slogan as a menns
of educating the homeseeking public
that the property s available to all
persons regardless of race, color, reli-
glon, sex, or national orgin. The
cholce of  logotype, stalement or
slogan will depend on the type of
media used (visual or auditory) and, in
space advertising, on the stze of the

advertisernent. Table I (se¢ appendix}

Indicales suggested use of the logo-
type, statement, or slogen and size of
logotype. Table II'(see appendix) con-
taing coples of the suggested Equal
Housing Cpportunity logolype, state.
ment and slogan.

(b) Use of human models. Human
models in pholographs, drawings, of
gther graphic te¢hniques may not be
used to Indicate exclusiveness on the
basis of race, color, religlon, sex, or ne-
tional origin. M models are used in dis-
play mdvertising campseigns, the
models showld be ¢learly definable as
reasonably representlng majority and
mlnority groups ln Lthe metropolitan
area ang both sexes. Models, If used,
should portray persons in an equal
social setting and Indicate to Lthe gen-
eral public that the housing Is open to
&]l without regard to race, color, reli-

322

Chapter I—OFfice of Assr. §

gion, sex. or natlonal origin,
for the exclusive use of
group,

(c) Coverape of local lar
the FEqusal Housing Opportu
ment I used, the advertise
also include & stalement reg.
coverage of any local fair 1
human rights ordinance reg
erimination n the rale, re
nancing of dwellings,

(d) Notificalion of fgir
policy--(1) Emplayecs. Al
of sdvertisements, advertis
cies, and firms epgaged in
rental or {financlhg of 1y
should provide a printed cog
nondiscriminatory policy to
ployee and officer.

(2) Clients. All publishers
tisements and advertising
should post B copy of the
¢riminetion policy In & consg
cation wherever persons ph
tising and should kave cople:
Tor all firms and persons u
advertising services,

{3) Publishers” notice. All
should publish at the begunn
real estate advertising sectic
such Bs thal appearing in
(ser appendix). The notice o
% statement regarding the o
any local fair housing or hur
ordinance regarding discrim
the sele, rental or financing
Ings,

AFFENDIX

The folloewing three Lables mi
ruide for the use of the Equal I
portunity logotype, statement.
publlsher's notice for advertising

Table J

A simple formula ean guide the
sdvertiser In uning the Equal H
portunity logotype, statemment, o1

In all space advertining (advert
ularly printed medis such W ne
Eagezines) the following stand
be used:



d Urban Developmaent

tary &dvertising campaign
directed &t other groups. An-
r exampl® may involve use of ra.
F mixed models by a developer Lo
riise one development and not
rs. Slmilar care must be exercised
Ivertising n publications or other
a directed at one particular sex,
| eelective advertising may involve
use of human models of members
]y one sex in displays, photo-
he or drawings Lo indicate prefer-
& [or one sex or the other.

a6 Fair housing policy and practices.

the (nvestigation of complaints,
Assistant Secretary will consider
implemmentation of fair housing
:les and practices provided in this
on Bs evidence of compliathice with
prohibitions against diserimina-
in advertising under Titte VIII.
i Use of Equal Housing Opportunt-
wolype, satement, or slogan. All
riising of residential real esiate
wle, rent, or financing should con-
an equel housing opportunity log-
€, statementi, or sIOgAN &S & IMeRns
ducating the homeseeking publie
the property is available to all
vns regardless of race, color, reli-
., s&x, or national origin. The
ce  of logotype, statement or
it will depend on the type of
fa used (visual or auditory) and, in
e advertising, on the size of the
rilsement. Table I (se¢ appendix)
:ates suggesied use of the logo-
. statement, or slogan and size of
type. Tabie II (see eppendix) con-
i poples of the suggesied Equal
sing Cpportunity logolype. state.
t and slogan.
1 Urze of human models. Human
¢ls in photographs, drawlngs, or
r graphic techniques may not be
o Indiceie exclusiveness on the
i of race, color, rellgion, sex, or na-
il odgin, If models are used in dis.
sdvertlsing campalgns, the
els should be clearly definable as
anably representing majority and
writy groups Ln the metropolitan
and both sexes. Models, 1T used,
d poriray persons In an equal
i setting and indicate 1o the gen-
publlc that the housing is open to
7ithout regard Lo race, color, reli-
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gion, sex, or netionsal Drigln and is not
for the exclusive use of one sueh
EToup,

el Coverage of loca!l laws. Where
the Equal Housing Opportunity stats-
ment 15 used, the advertisement may
also include B statement regarding the
coverage of any local falr housing or
humarn rights ardinance regarding dis-
crimination In the sale, rental or f{i-
nancing of dwellings.

(d) Nefificalion of fair housing
policy—(1) Emplopees. All publishers
of sdvertiserments, advertising grgen-
cies, and firms engaged in the sale,
rental or financing of rea]l estate
should provide & printed copy of Lthelr
nondlscriminatory policy to each em-
ployee and officer.

(2} Chients. All publishers of adver-
tisements and sdvertising agencies
should post a copy af thelr nondis-
criminmtion poliey In a consplcuous 1o-
catlon wherever persons plage adver-
tising and should have coples available
for all {irms and persons uslng their
advertising services.

(3) Publishiers’ notice. All publishers
stiould publish at the beginning of the
real estate advertising section a notice
such as thal appearing in Table III
(see appendix). The notice can Include
a statement regarding the ¢coverage of
wny local fatr housing or human rights
ordinance regarding discrimination (n
the sale rental or finanring of dwell
Ings,

AFFENDIX

The following three ables oAy serve aa a
gulde for the use of the Equal Housing Op-
portunity Jogolype. statement, siaghtf, and
publsher's notice for advertlsing:

Table I

A simple formuls can gulde the rea) eatate
sdvertiner in uaing the Bgqual Houslng Op-
poertunlty logotype. statement, or 2logan.

In all npnee ndverilaing (advertislng In reg.
ularly printed media sbrh 6 newspapers or
magurines) the following standards should
b Lsed:

o pge or g e Txz
Yo pegee up K YW pemos Tm
4 ool ot B0 b g Wox b

Lastd s d Somamr nohaa .

0 nol -

In any other sdvertisernonts, U other logo-
t¥ypes Are uaed in the sdverilsement, then
the Equel Houslng Cpportunily logo should
be of  slze al least equal Lo the largest of
the other logotypes, If no other logotypes
are uked, then the Lype shodld be bold dis-
play face which is clearly visible. Alterna-
tively, when no other logotypes wre used, 3
W 3 pertent of an advertitement may be de-
valed to a statement of the equal housing
apportunity policy.

In space advertising which Is less than 4
column inches (one columnb 4 inches long or
lwo columns 1 inches long) of & page In alzr
the Equal Houslng Opportunity slogan
should be used Such advertisements may be
grouped with oLlher adverilsements under a
caption which state that the houting s
available Lo all without regard to race, color,
religlon. aex or national origin.

Table i!

Mustrations of Logotype, Btalement, and
Slogan Equal Housing Logotype:

EQUAL HOUSING
OPPORTUNITY

Equul Houslng Oppottunity Statement:
We are pledged to the letter and spirit of
OB policy for the schisvement of sgual
houslng  epportunity  throughout  the
Natlon, We eptourage and support an af
firmative advertising and marketing pro-
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gran in which there are no barriers (o ob-
taining houstng because of race, color, rell-
glon, sex, or nationa! origin.

Fqual Hounsinig Opportunlty Elogan!
~Equal Houstng Opportunity.”

Tabie If]

Tustration of Medis NoticePublisher's
potice: All real estate advertised herein s
subjert to the Federal Fair Houslng Act of
1068 which makes it lllegyl Lo advertise “any
preference, Hmilatiors, or dlacrimination
bassd on race, solor, religlon, sex, ot nation-
a! origin, or intention to make any such
preferences, limitathon. or discrimination.”

we will not knowingly accepl any sdver.
tising for reat eaiate which 15 in viclation of
the law. All persons wre hereby informed
that all dwelitngs advertised are svailable
on an equal opporiunlty basis. .

PART 110—FAIR HOUSING POSTER

Subpart A—Purpais ond Definfiom

Sec,
116.1 FPurpose.
1165 Definitions.

Subpart B—Raquirgmaents lor Maploy of
Puttenr

110.10 Persons subject,
110,15 Location of posters.
110.20 Avallabllity ol posters.
110.25 Descrption of posters.

$ubpert C—Enforcament

110.30 Effect of Indlure to display poster.

AurEoRiTY: Sec, T(d) of the Deparimenit
of Hous!ng and Urban Developroent Act of
1965 (42 U.B.C. 3535d)).

Govmcr 37 FR 329, Feb. 16, 1972, unless
otherwise noted.

Subpart A—Purpoie and Dafinitiens

§110.1 FPurpose,

The regulations set forth in this part
contein the procedures established by
the Secretary of Housing and Urban
Development with respect to the dis-
play of & falr housing poster hy per-
sons subject to sections BO4 through
B0E of the Civil Rights Act of 1988, as
amended, 42 U.5.C. 3604-38086.

[40 FR 20079, May 8, 1975]

#110.5 Definitions.

(a) "Department” means the Depart-
ment of Housing and Urhan Develop-
ment, ‘

(b}y “Discriminatory housing prec-
tice" means an gt that is unlawful
under section 804, 805, or 806 of Title
viil.

(c) "Dwelling” means any building,
structure, or portion thereof which is
occupled as, or designed or intended
for oocupAncy as, a residence by one or
more families, end any vecant land
whieh is offered [or pale or lesse for
the construction or locatlon theredn
of any such bulldifig. structure, or por-
tion thereof.

(d) “Family" includes a single indi-
vidual.

(e) “Person” includes one or more In-
dividuals, corporations, pariperships.
pssnciations, labor organizations, legal
representatives, mutusl comphnies,
joint-stock compsanies, trusts, unincor:
porated organizations, trustees. trusl-
ees ln bankruptey, receivers and fldu-
claries.

(f) “Secretary’’ means the Secrelary
of Housing and Urban Development.

{g) "Fair housing poster’” means the
posler prescribed by Lthe Becretary for
display by persons subject to sections
BO4-806 of the Civil Rights Aect of
19568 a5 amended.

(h) “The Act” memns Title VIII of
the Civil Rights Act of 1988, as amend-
ed. 42 U.5.C. 380] et seq,

(i> "Person In }he buslness of selling
ot renting dwellings” means & person
as defined in section B03c) af the Act.

[37 FR 3429, Feb. 18, 1972, &5 amended at 40
FR 20079, May 8, 1975]

Subpart B—Requirements fer Display
of Fosten

§110.10 Fersonp subject,

(a) Except to the extent that pars-
graph (b} of this section spplies, all
persons subject to section 804 of the
Act, Discrimination In the Sale or
Rental of Houslng, shall post snd
malntain & falr housing poster as fol-
lows:

(1) With respect to & single-family
dwelling (not belng offered for sale of
rents) in conjunction with the sale of
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rental of other dwellings) offe
zale or rentis} through a resl
broker, agent, salesmman, or pe
the business of selling or
dwellings, such person shall p
malntain & fair housing poster
place of business where the dw
offeresd for Eale or rental,

(2) With respect to all othe;
Ing» covered hy the Act!

(1Y A Ialr housing poster &
poeted and maintained 8t any |
business where the dwelling is
for sale or rental and

() A fair housing poster e
posted and mainisined at the d
except that with Tespect to e
family dwelling being offered
or rental In conjunction with
or rental of other dwellings,
housing poster mey be posl
malntained st the model dwel
stend of at each of the Ip
dwellings.

(3) With respect to those d
to which paragraph (a)2) of
tign apples, the fair housin
must be posted at the begir
construction and meintalned
out the peried of construction
or rental.

(b Thiz part shall not requ
ing rnd malntaining a fair
posler.

(1) On vacant land, or

(2) At any single-family
unless such dwelllng

(1) Is being offered for sale
in conjunction with the sale
of other dwellings In whiclt
stances a Jair houslng poster
posted and malntalned as sp
paragraph (8)2XiU) of this =

(i) Is belng offered for sale
through a real estate brokt
RRlesmAn, or person in the b
selling or renting dwellings
circumstances 8 fair housl
shall bt posted and maint
specified in peragraph fa)xl
section,

(¢) All persons subject L0 5t
of the Act, Discriminstton |

" nancing of Housing, shall

maintain a fair housing pot
thelr places of business whic
pste in the financing of hous

td) All persons gubject 108
of the Act, Discrimination b



